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Topically of the research: ethic stereotype is a model which motivates 

people’s behavior and makes them expect a certain type of behavior from real ethic 

groups. 

Objectives: the object of the research is the analysis of the semantic 

potential of the ethic stereotypes, identification of the cultural and national aspects 

of idiomatic expressions with ethnonyms. 

Tasks: 

1. to examine linguistic specificity of the concept “ethnic stereotype”, 

designate its boungeries and reveal its specificity 

2. to expose functional peculiarities of ethnic stereotypes 

3. to characterize existing linguistic means of expressing of idiomatic 

expressions with the component-ethnonym 

4. to collect the representative corpus of examples of idiomatic expressions 

with the component-ethnonyms 

5. to investigate and describe linguo-cultural peculiarities of Spanish 

idiomatic expressions with autostereotypes and heterostereotypes 

6. to compare and ezpose Spanish idiomatic expressions-ethnonyms with 

autostereotypes and heterostereotypes with negative, positive and neutral 

predication (those which include information about cultural peculiarities of the 

ethnic groups) 

Theoretical and practical significance of the research: theoretical value is 

determined by its contribution to following research of Spanish phraseology from 

the ground of their national-ethic specifity. Practical significance of the research 

consists in the possibility to use its main results and conclusions in linguist’s 



practical activity (in courses of Spanish lexicology, theory and practice of 

interpretation, theory and practice of intercultural communication). 

Results of the research: the results of the analysis show that the number of 

idiomatic expressions with heterostereotypes 4 times as much exceed the number 

of idiomatic expressions with autostereotypes. The most part of settled 

combinations containing ethic stereotypes express negative connotation, especially 

relating to some concrete ethic groups, such as Arabs, Judes, Gypsies, Chinese, 

Negroes and American Indians. For the most part, autostereotypes give positive 

connotation, as ethnic stereotypes from the image of one’s own nation, they serve 

identify the standard qualities and the model of behavior of the Spanish 

themselves. 

Recommendations: it seems interesting to carry out a deeper etymological 

analysis of some idiomatic expressions with component-ethnonym and also the 

comparative analysis of language codes of Spanish and English lingvo-cultures 

relative to ethnic stereotypes, as these languages are the most wide-spread 

languages in the world, which will permit to reveal language, speech, 

communicative differences and resemblance, the peculiarities of national 

consciousness and also to disclose deeper the structure of individual languages. 

 
 

 

 

 


