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 The relevance of the research topic is due to the value of music programs on 

modern television. Musical works as a cultural phenomenon remain popular. It was 

on television that musical culture began to gain popularity at the end of the twentieth 

century, but programs of the new format began to appear in the early 2010s. Music 

programs are formed in the process of continuous globalization of society, which 

allows you to cover the culture of different countries. Music TV is a separate section 

of television broadcasting, which is constantly updated due to changes in the tastes of 

listeners. 

 Due to the renewal of technical capabilities, audiovisual communication in 

television discourse is becoming an important means of influencing the audience. 

Television music programs allowed television to reach a new level, which increased 

the importance of the entertainment function of television broadcasting. In 

connection with the increasing popularity of the Internet, the rating of television 

programs has changed, as a result of which the creators of programs have the task of 

creating a fundamentally new product that will allow TV channels to remain in 

demand. Transmission developers need to use modern technology in order to 

maintain the interest of the audience. 

 The purpose of the work is to identify the features of the production process 

of the musical project “The Voice” / “Voice. 

 Achieving this goal involves the formulation and solution of the following 

tasks: 

 1) determine the place of musical transmission in the system of audiovisual 

communication; 

 2) to consider the process of producing a musical transmission on television; 

 3) to analyze, using the example of the American “The Voice”, the production 

of a musical project abroad; 



 4) to identify the main stages of the production of the music show "Voice" on 

Russian television. 

 Theoretical and practical significance of the research. Primarily due to the 

systematization of theoretical studies on the role of music and musical programs in 

the system of audiovisual communication on television. 

 Conclusions about the features and tools of the impact of musical programs on 

television viewers can be used as the theoretical material for the course “Music 

Journalism” of the student areas of the training “Journalism” and “Media 

Communication”. Some provisions on the promotion of musical transmission may be 

useful for materials in the direction of the preparation of "Advertising and Public 

Relations." 

 Recommendations. The position of music programs on television determines 

the implementation of new ideas and new-format projects that will be popular among 

the target audience. 


