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Topical Importance: The thesis is devoted to consideration of the specifics 

of formation and functioning of neological verbal lexical units of the English 

language, which appeared in business in connection with changes in society in the 

early XXI century. Special attention is paid to the description of cases of 

introduction of neological verbal vocabulary of the English language on the 

material of modern authors of business publications of the XXI century. 

The main goal of the final qualification work is a comprehensive 

description and analysis of the verbal neological vocabulary in the modern English 

business sublanguage. 

In accordance with this goal, the following tasks are solved:  

- to describe the theoretical foundations of the study of English neologisms, 

defining the concept of neologism and comparing it with occasional manifestations 

in the vocabulary of the English language. 

- to determine the specifics of the English-language business discourse and 

identify its linguistic potential. 

- to analyze verbal neologisms in modern English-language business 

discourse. 



- to classify verbal neologisms in business publications of the XXI century 

on a thematic basis. 

- to identify productive ways of forming verbal neologisms used in business 

publications. 

- to evaluate the degree of implementation of English verbal neologisms in 

the business vocabulary of modern English. 

- to identify and describe cases of borrowing English verbal neologisms in 

the business discourse of the Russian language. 

The theoretical and practical significance of the final qualification work 

lies in the fact that the research contributes to the study of the verbal neological 

business vocabulary of the English language. The paper identifies the types and 

productive ways of formation of verbal neologisms in business discourse, and 

assesses the degree of their implementation in the business vocabulary of the 

modern Russian language. 

Results: A natural consequence of the globalization processes in the world 

and the popularization of the English language has become its intensive use in 

international business for communication in various language communities, 

primarily business. Business discourse, which has rapidly entered the sphere of 

business communication, cross-cultural contacts, economic, political and other 

relations, requires increased attention of linguists-neologists. There are three most 

productive ways of forming verbal neologisms: the composition, the compression 

and affixation. Conversion, semantic word formation, and borrowings from other 

languages are low-productive ways of forming verbal neologisms. 

Implementation advice: the theoretical material of the thesis are acceptable 

for use in teaching English lexicology, general linguistics and practical English 

courses; reading special courses on lexical innovations in business and related 

topics. 

 


