
ABSTRACT 

of the final qualification work of the 4th year student 

of the Institute of foreign languages and international tourism 

of the Pyatigorsk State University 

Mirzekhanova Saniiat Mirzeevna 

studying in the direction of training 45.03.02 – Linguistics 

(profile: Theory and practice of intercultural communication – the English 

and French languages), 

on the topic 

«ENGLISH LOAN WORDS IN THE DISCOURSE  

OF INFORMATION MARKETING» 

 
Scientific supervisor:  PhD, associate professor, the head of the department of 

linguocommunocativistics and applied foreign languages of the Institute of foreign 

languages and international tourism PSU V.V. Elkin. 

 

Relevance of the research directly related to the lack of study of English 

loan words in the discourse of information marketing is due to the increasing role 

of information and communication technology, innovative practices of the 

information monetization, as well as unrelenting influence of the English language, 

manifesting itself in the active impact on other languages. 

Degree of scientific development of the problem. Along with the fact that 

today there is a rather extensive scientific base of researches of English loanwords, 

presented in numerous works devoted to questions of language vocabulary 

enrichment, detailed and multispectral analysis of the term "loanword", the 

reasons, ways of formation of loanwords and their functioning in the language, 

nevertheless, the problems of processes of lexical borrowing and functioning of 

English loanwords in the discourse of information  have not received detailed 

scientific coverage up to now. The reason for the researchers' insufficient attention 

to this work is due to the fact, in particular, that information marketing is a new 

section of economic science, which appeared on the current service market quite 

recently. 

Object of the research: the process of borrowing English terms in the field 

of information marketing as a linguistic phenomenon. 

Subject of the reserch: the main methods of borrowing and types of 

English loan words in the discourse of information marketing, along with the 

structural and compositional features of the terms borrowed from English that are 

recursive in the discourse of information marketing. 

Aim of the research: to identify and describe the word-formation 

specificity, as well as to implement a parametric classification of English 

loanwords of the Russian language in the discourse of the information marketing. 

Tasks: 

 to describe the role and place of English in the modern world; 

 to explore the peculiarities of the concept and the essence of English 

loanwords; 



 to study the characteristics and peculiarities of information marketing; 

 to examine the role of English in the linguo-communicative processes of 

information marketing; 

 to analyze the main ways of borrowing and the types of English loanwords 

in the discourse of information marketing; 

 to classify English loanwords in the discourse of information marketing 

based on various parameters. 

Theoretical-methodological bases of research: the works of modern 

domestic and foreign scientists devoted to problems of lexicology, theory of 

language contacts, problems of borrowing and vocabulary internationalization, 

linguo-communicative specificity of information marketing. 

Material of the research: lexical units of terminological character in the 

amount of 104 units, originating from the English language and having a high 

degree of recursiveness in the main sphere of its functioning, namely the discourse 

of information marketing, implemented in various professionally-oriented Internet 

resources, localized on video hosting YouTube, blogs on Instagram, Telegram 

channels, webinars, on specialized websites. 

General scientific methodological principles of the study: consistency, 

determinism and complementarity.  

Private methods of linguistic research: descriptive method, which includes 

observation, comparison, generalization and logical and semantic interpretation of 

the data obtained, structural, taxonomic, component analysis method, as well as the 

method of classification of phenomena under study. 

Scientific novelty of the research is determined by the fact that it is the first 

time in both domestic and foreign linguistics when English loanwords, which 

actively function in the Russian-language discourse of information marketing, are 

analyzed and classified in accordance with various parameters. 

Theoretical importance of the research is determined by its refined 

understanding of the specifics of linguistic and communicative processes in the 

field of information marketing, as well as the concretization of linguistic 

knowledge about the structural and compositional features of the English 

loanwords actively functioning in the discourse of information business. 

The practical value of the research is the possibility of introducing the 

obtained results in the practice of linguistic and communicative support of the 

client in the field of information marketing, in particular, in the aspect of a 

competent and correct explanation of rather complex and incomprehensible terms 

to a layman. In addition, the target audience of the practical application of the 

obtained results can potentially be anyone interested in self-development through 

the acquisition of knowledge and experience of practical activities to create or 

participate in the implementation of various types of information products. 

From a professionally oriented point of view, a scientific and innovative 

product developed within the framework of this research in the form of a glossary 

of terms - anglicisms, the most frequent in the field of information marketing, aims 

to fill the information gaps and eliminate misunderstandings of terminological 

difficulties and is, in fact, an information product itself. 



Structure of the graduate qualification work: introduction, three chapters, 

conclusion, bibliography, a list of Internet reference resources and an appendix. 

The Introduction substantiates the relevance of the research topic, 

determines the degree of scientific development of the problem, sets a goal and 

research objectives, formulates the subject and the object of the research, describes 

its theoretical significance and practical value, argues scientific novelty, and 

describes the structural components of the graduate qualification work. 

Chapter 1 describes the role and place of English as a lingua franca in the 

modern world and explores the concept and nature of English loanwords. 

Chapter 2 examines in detail the section of the modern economic science – 

information marketing, its features and characteristics, and defines the role of 

English in the linguistic and communicative processes of information marketing. 

Chapter 3 analyses the main methods of borrowing, as well as the types of 

English loanwords in the discourse information marketing. In addition, there is the 

classification of English loanwords in the discourse of information marketing 

based on various parameters. 

Conclusion summarizes the results of the study, outlines promising 

directions for further scientific theoretical and practical research on the topic under 

consideration. 

Bibliography includes 58 units of research papers by domestic and foreign 

authors on the topic of the research, cited or used in the work. 

List of Internet reference resources consists of 7 units of information 

sources of lexicographical, statistical and encyclopedic nature. 

Appendix is a "Glossary of basic concepts and terms of information 

marketing" which provides a list of English loanwords that have served as the 

material for the linguistic analysis and classification. 


