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Topical Importance: The relevance of this topic is due to the importance of the study 

intertextual relationships and the ways of their representation in the media discourse. The interest 

of researchers in studying the interaction in the media discourse of “one’s own” and “foreign” 

texts is growing because of the active development of Internet media. 

Goal: The major goal of this study is to determine the features of intertextual elements and ways 

of their representation in newspaper texts. 

Tasks:  
1. to determine the basic concepts of mass media language;  
2. to identify the figures of intertextuality in media discourse; 

3. to describe identified figures of intertextuality; 

4. to identify the functional value of the ways of intertextuality representation;  

5. to create a set of exercises with methodical recommendations for use in the process of 

learning a foreign language.  

Theoretical value lies in in its contribution to the development of research into the category of 

intertextuality within the framework of publicist texts. In our work we systematize modern 

approaches to the definition and concretization of such concepts as media discourse and 

intertextuality, define the figures of intertextuality, clarifying their concepts, and determine the 

functional meaning of the way they are represented. 

Practical applicability lies in the opportunity to use the results of the carried out research for 

the courses in cross-cultural communication, stylistics and lexicology.  

Results: The study of the category of intertextuality allowed us to establish that intertextuality in 

media discourse is realized through four figures of intertext - citation - 55%, reminiscences - 

26.5%, applications - 5.2% and allusions - 13.3%. We analyzed and described the methods of 

presenting intertextual figures that contribute to the implementation of the main functions of 

media discourse - the function of information and impact. 

Implementation advice: The results of the research can serve as a basis for further linguistic 

study of the category of intertextuality in the Internet media, as well as in working with students, 

the development of special courses and methods of teaching a foreign language. 
 

 

 


