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Topical Importance: This research is topical due to insufficient level of 

knowledge of social advertising, as well as its great value to society and influence 
made by it. 

Goals: The goal of the research is to study how and by what expressive means 
social advertising affects the consciousness of the recipient. 

Tasks:  
1. To study the field of advertising communication and social advertising in 

particular; 
2. To examine the current classifications of communication strategies and tactics 

in advertising discourse; 
3. To identify structural and linguistic features of texts of English social 

advertisements, through which communication strategies and tactics of advertising 
are implemented. 

Theoretical value and practical applicability: The research is theoretically 
valuable due to the complex approach to the problem, identification of recurrent 
expressive means used to create texts of English social advertisements, and its 
level-by-level description. From the point of view of practical applicability, the 
results of this study can be used to analyze the speech influence from the stylistic 
point of view in the discourse of English social advertising. In addition, the 
research results can help by making practical recommendations for creation of 
social advertising texts. 

Results: The author has studied the social advertising field in general and 
examined the current classifications of communication strategies and tactics in 
advertising discourse. The carried-out research helped to identify and study the 
peculiarities of speech influence in social advertising on different levels of English 
language, as well as to identify expressive means and stylistic devices used in texts 
to implement communication strategies, and their role in the system of speech 
influence. 

Implementation advice: The results of the research can be used in educational 
activities - courses of lectures and seminars in such disciplines as stylistics of 
English language, communicative linguistics and cultural studies. The material can 
also be used in in studies connected with speech influence and communication 



strategies. 


