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Relevance of the topic. The global process of mediatization of politics has 

helped to increase its openness, the General transition of many practices are typical 

only for elites to the public sphere. The one-way power-society communication 

characteristic of the previous century was finally replaced by a two-way model of 

mutual influence with a growing value of feedback. 

The development and wide spread of information technologies and mobile 

communications has led to a transformation of all political communication, when, 

on the one hand, citizens have been able to play a more active role in political 

processes by promptly assessing the decisions of the authorities and creating 

communities in the Internet space that allow them to coordinate joint political 

actions more effectively. On the other hand, politicians saw new media and 

technologies as a promising tool for forming public opinion, getting support for 

their decisions and getting the right number of votes in elections. The role of 

modern media and technologies which are available to them in shaping public 

opinion in political campaigns remains studied insufficiently, which determines the 

relevance of the chosen topic. 

The purpose of the study: to identify the goals, objectives and features of 

the use of media technologies for forming public opinion in modern political 

communications on the example of a major political campaign over Brexit. 

The implementation of the stated goal led to the formulation and solution of 

the following tasks: 

1) describe the concept and functions of political communication; 

2) analyze the transformation of political communication in the context of 

social and information processes in the XXI century.; 



3) clarify the role and place of media technologies in influencing society in 

modern political communication; 

4) to investigate the features of media use during the preparatory stage of the 

referendum on the UK's withdrawal from the European Union in 2016.; 

5) identify the specifics of the British media's participation in attempts to 

implement the UK's withdrawal from the European Union under the Prime 

Minister T. May; 

6) assess the role of media technologies in British public and political 

communication connected with Brexit after the resignation of T. May and before 

the UK leaves on January 31, 2020. 

The theoretical significance of the research is that for the first time a 

comprehensive analysis of the role of two leading British media Newspapers – the 

Sun and the Guardian – in the political campaign for Britain's exit from the 

European Union for three years, their place and significance for British political 

communication, and an assessment of the effectiveness of their technologies for 

forming public opinion has been made.  

Practical significance: the results and conclusions which are obtained in 

this work can be used in educational and scientific activities, both by teachers in 

the field of mass communications, public relations, political disciplines, as well as 

by practitioners – specialists in political PR and journalists when conducting 

political campaigns. 

Research result. All the tasks have been solved in the conducted research. 

Recommendations. Recommendations are formulated for participants of 

political communications from the number of public relations specialists and 

journalists during political campaigns of election and referendum type in Russia. 

 


