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Topical Importance: Fashion as any sociocultural phenomenon plays an important role in 

people’s life and is broadly discussed both by professionals and common people. The linguistic 

aspect of fashion discourse lacks elaborate research and needs more precise analysis. We argue that it 

is possible to accomplish this task via the employment of some branches of linguistics (pragmatics, 

cognitive semantics, stylistics and semiotics) as the theoretical basis for fashion discourse analysis. 

Goal: The major goal of this study is to analyze and describe in detail the structure, pragmatics 

and lexicon of fashion discourse. 

Tasks: There are a number of tasks one should accomplish to achieve the above set goal: 

- to give the scope of academic views on the problem of the discourse theory in general 

and fashion discourse in particular; 

- to search and categorize the extracts from the articles published in the British and 

American fashion magazines and the samples of everyday consumer communication about fashion 

from various forums, chat-rooms and corpora; 

- to identify the linguistic peculiarities of fashion discourse representation; 

- to indicate and describe cognitive models which define the conceptual basis for 

fashion discourse. 

Theoretical value: This research is carried out on the verge of several branches of linguistics 

such as cognitive linguistics, pragmatics, and discourse analysis and thus gives us an opportunity to 

develop tools for adequate linguistic research into the discourse of fashion. 

Practical applicability lies in the opportunity to use the results of the research as a helping tool 

while building up a fashion glossary; for the course in lexicography, as well as for practical course in 

professional communication and discourse analysis. Results: In particular, this paper investigates the 

levels of the fashion discourse representation and the ways in which professional communication 

differs from everyday communication about fashion in clothes. 

Implementation advice: The data of the conducted research can be used at the English classes 

for the students specializing in the sphere of business and commerce, or for the journalists 

specializing in the sphere of fashion, as well as in the practice of discourse analysis, and 

lexicography. 


