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The relevance of the research topic is determined by the following factors. The concept of the fashion 

industry, reflecting the above characteristics of the fashion industry as a segment of the economy, needs 

more in-depth study. This will allow us to identify the conceptual parameters that form it, establish their 

organization within the concept and describe the features of verbalization, taking into account the cultural 

identity of the communicants. Linguocultural modeling of concepts is currently one of the most actively 

developing areas in linguistics, but not all types of cultural concepts are sufficiently studied. The fashion 

industry is not only a cultural phenomenon, but also an economic phenomenon, which is widely and 

variably represented in the language, but is not sufficiently studied from a linguistic point of view. 

The objective of the study to determine the components of the concept of the fashion industry, their 

organization and features of actualization in the speech of English-speaking communicants. 

Research tasks: 

1) to establish the constitutive features of the concept "FASHION INDUSTRY”; 

2) describe the associative, discursive and linguocultural characteristics of the ''FASHION NDUSTRY”; 

3) identify, describe and classify lexical means that objectify the concept of " FASHION INDUSTRY”; 

4) determine the most significant parameters of the concept "FASHION INDUSTRY" in the aspect of 

English-language linguoculture. 

5) Analyze the implementation of the identified linguistic and cultural features in the light of the 

parameters of the fashion discourse. 

6) Identify the main linguistic and stylistic features of the fashion discourse. 

The theoretical significance of the research is that this study attempts to clarify, the concept of 

"concept" in modem linguistics, determines the place of the concept of "FASHION INDUSTRY" in the 

fashion discourse as a whole, identifies and describes the content and structural characteristics of the 

concept of' "FASHION INDUSTRY" in the linguoculturological aspect, taking into account the 

pragmatic specifics of its verbalization in the British fashion discourse. 

 

 


