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The relevance of the research topic. In the modern media space visual communication is in a 

high position, having a huge influence on image and character of organization, as well as forming an idea 

of it among members of the general public. 

One of the tools of visual communication is the corporate identity. The corporate identity of 

organization forms a single total brand design, which becomes the basis for creation its carriers in the 

future. Currently, the presence of a corporate identity in the educational environment has become an 

integral part of the formation of the image of higher educational institutions.  

In the higher educational sphere the creation of a single brand of an educational institution allows 

to highlight the advantages of this institution and establish an emotional contact with the target audience. 

That is why the problem of visual identification of educational institutions is relevant. For the present 

many organizations resort to rebranding in order to create a trending image. High-quality working out of 

the visual component can increase the rating of educational institute. 

The aim of the research is to make out a photobook project for the educational institute on the 

basis of the experience of creating visual communication by foreign and Russian organizations. 

The tasks of the research:  

- determine the place of visual communication in the public relations system;  

- mark the main elements of corporate identity and its carriers;  

- analyse the modern visual communication in the educational environment (in the context of 

foreign and Russian organizations); 

- work out the conception of photobook for organization in the sphere of education.  

Theoretical and practical importance of the research.  

Theoretical importance of the research is determined by the analysis of visual communication 

from the point of view of PR, and its influence on the image of organizations, especially, organizations in 

the sphere of education. The practical importance of this research lies  in the fact that the product created 

as a result of the research can be used as part of the corporate identity of an organization in the sphere of 

education, influencing its image and interaction with the internal and external environment. 

Results of the research. 

This project solves a number of tasks related to the identification of university structures: forming 

the image and improving the rating of the Department of Journalism, Media Communications and Public 

Relations, informing about the activities of the department. In addition, the project aims to promote both 

the structure of the educational institution and the organization itself. 

Recommendations.  

The implementation of the recommendations described in the second chapter of this project will 

affect the formation of the corporate identity of the university's structural unit, as well as improve 

interaction with the target audience. Ultimately, the development of the media product will be aimed at 

attracting attention to the department and promoting it. 


