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Topical Importance: The study focuses on linguistic and discursive 

features of English perfume review. The field of perception of odors by a person is 

a special kind of sense perception of the world, largely characterized by the 

individuality of his nature, and anthropocentrism. But despite the fact that olfactory 

component plays an important role in our lives, the vocabulary describing the 

aromas, is poor and all of it is borrowed from other fields of perception: taste, 

sight. The particular interest from the standpoint of linguistics is the  perfume 

review as it is fundamentally different from reviews in other areas such as reviews 

on travel companies, clothing, etc. Despite the fact that reviews are an example of 

the oral-written genre, reviews of perfumes are distinguished with literacy of 

presentation, compliance with all punctuation requirements, as well as the presence 

of a large number of expressive means of language (metaphor, simile).  

Goals: analysis of the most common vocabulary to describe a perfume in the 

English language and of the images that are generated from user reviews. 

Tasks:  

1) to determine the place of perfume discourse in the context of other 

discourse types in English; 

2) to study the main parameters of perfume discourse created through 

advertising and media discourse; 

3) to identify the main functions of perfume discourse; 

4) to identify the images prevailing in the description of the perfume. 



 

 

Theoretical value and practical applicability: This work contributes to the 

theory of discourse identifying the parameters of the perfume discourse, and 

describes its place in the discursive system. The practical value of the study is 

determined by the possibility of using its data and research results in the training 

courses on stylistics, writing practice and communication skills. 

Results: We have found that the genre of perfume review significantly 

differs from the other reviews. It exceeds all the other reviews, but despite this, the 

text is well structured, concise and clear.  

In our study, we identified a set of most frequent adjectives that are most 

often found in the aroma description.  We conducted a comparative tonality 

analysis and made a table of lexical units, which help to understand the tone and 

make expressive opinion. We highlighted the positive, negative and neutral tones 

but there is also an uncertain tone, featuring colorful descriptions, but the opinion 

of the user remains unclear. 

Implementation advice: the results may be useful for academic work and 

research projects, workshops and seminars, training courses in discourse analysis, 

stylistics and intercultural communication.  

 


