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Subject matter of the dissertation: «Marketing analysis as an instrument of the 

improvement of an organisation's performance». 

Author of the master's dissertation: Syunyaeva Naida Ainulaevna 

Scientific supervisor of the master's dissertation: I.V. Shevchenko, candidate of 

economics, chair of financial, economic and legal provision. 

Customer organisation: «Dialog - Plus, Ltd». 

Topicality of the research: Marketing analysis is the most important direction securing a 

successful work of an organisation. In the such of failing demand for a product remains the main 

entrepreneured, marketing analysis is a priority, it server as a bases for the formation of the 

requirements to the organisation of the production. This conditioned the need for the improvement 

of the effectiveness of the system of marketing researcher and topicality of the subject matter. 

Objective of the research: The study of the marketing analysis, development of the main 

directions of the development and ways of the improvement of the marketing work of «Dialog - 

Plus, Ltd». 

Tasks: 

- to study the content and objects of marketing analysis; 

- to consider the need for the use of marketing analysis in the economic 

work of an organisation; 

- to examine the main methods of conducting marketing analysis; 

- to offer general characteristics, analyses and appraisal of the work of 

«Dialog - Plus, Ltd»; 

- to analyze the marketing activity of «Dialog - Plus, Ltd»; 

- to develop recommendations on the improvement of the work of «Dialog - 

Plus, Ltd» in accordance with the results of the conducted research. 

Theoretical and practical significance of the research is the verification of the essence 

of marketing activity through marketing analysis, it's types and main methods. The conclusion 

and recommendations contained in the work on the 



improvement of the marketing activity of «Dialog - Plus, Ltd» can be used by the company for 

the development of the measures aimed at the improvement of the work. 

Results of the research: 

- the object of the marketing research in the total of the procures of tactical 

and strategic marketing activity of an organisation; 

- marketing analysis is essential for an organisation irrespective of the range 

of the activity, sector of business and forms of property; 

- marketing analysis is the secret of success of a modern company. 

Recommendations: 

- to change the business orientation of «Product-out», whose essence is the 

promotion of a good to a big number of consumers. For a trade organisation the 

«market-in» model is more essential; 

- to identify the system of distribution thanks to the increase in the number 

of contracts, partner agreements with the regional representatives of «Mars, 

Incorporated» and small points of sale; 

- to develop a personal site in the global net. To place detailed information 

on the work of organisation, products offered possibilities of cooperation. 


